
Find Lower Gas Prices with Auto Club app
Eager to find the lowest gas prices in your location? AAA’s Auto Club app 

can help you save time and money by comparing prices of the nearest gas 
stations. The Auto Club app also goes beyond finding the lowest fuel prices. 
Members can use it to request roadside assistance, book travel reservations 
for flight, car rental, hotel, or cruise, and much more. To get the app, text 
APP10 to 86792 and you will receive a link to download it.

Get Peace of Mind with 
Automatic Renewal

AAA Auto Pay is the convenient way to pay 
your membership dues! There are no checks 
to write, no stamps to buy, no late payments 
and no risk of having your membership lapse. 
Choose AAA Auto Pay and your membership 
dues will be automatically charged to your 
credit card, debit card, or checking account 
each year. When you enroll using your credit 
or debit card, your account will be charged 
seven business days prior to the membership expiration date. Enroll 
by using your checking account and your account will be charged 
one day in advance of the expiration date. To learn more or enroll 
in AAA’s Auto Pay Program, call 1-800-441-5008 or visit your local 
AAA branch office. To sign up online, log in to your membership account at 
AAA.com and select “Enroll” in the Bill.

AAA Members Save More at Shell
The Fuel Rewards® Program is all about one thing: providing real, 

immediate savings on something you use all the time — fuel. AAA Members 
get automatic Gold Status and save 30¢/gal on their first fill-up at Shell 
when they join the Fuel Rewards® program by 12/31/23 and make their 
first transaction within 30/days of joining. After that, save 5¢/gal every 
day on each individual fill-up of up to 20 gallons from participating 
Shell stations.

REAL ID Extended to May 7, 2025
The Department of Homeland Security extended the REAL ID deadline to 

May 7, 2025. The REAL ID Act established minimum security standards for 
state-issued driver’s licenses and identification cards and prohibits Federal 
agencies from accepting for official purposes licenses and identification 
cards from states that do not meet these standards. Beginning May 7, 2025, 
every state and territory resident will need to present a REAL ID compliant 
license/ID, or another acceptable form of ID for boarding commercial 
aircraft, accessing Federal facilities and entering nuclear plants. The 
Transportation Security Administration (TSA) considers a current passport 
or military ID acceptable identification for boarding an aircraft. For more 
information on Pennsylvania’s REAL ID compliant license, visit dmv.pa.gov/
REALID/Pages/default.aspx.

VISIT PORTUGAL AND ALL IT HAS TO OFFER
Visit Portugal & It’s Islands fea-
turing Sintra, Azores & Madeira 
Islands. Experience the best of 
Portugal as you explore its cap-
ital city, coastal villages, and 
remote islands. It’s a trip des-
tined to lessen your bucket list 
and create lasting memories. 

Turn to page 9 for more information.

GIVE THE GIFT
OF AAA

SEE PAGE 3
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Free Junior Associates ~ 
Priceless Protection for Teens

If your teen has reached driving age, 
don’t let them go it alone. AAA members can 
extend their AAA coverage for dependents 
age 16 to 18, with a free Junior Associate 
membership. They’ll carry their very own AAA 
card, and are entitled to AAA benefits and 
services including 24/7 roadside assistance, 
exclusive savings at AAA Discounts & Rewards, 
AAA Mobile solutions and more. Members 
can add Junior Associates by calling or visiting 
their local AAA office or, by clicking on AAA.
com/JuniorAssociate. (All Associate Members 
must reside at the Primary Member’s address, and 
proof of age may be required).
Note: Free Junior Associates are not available with the Monthly Dues Option.

AAA DIRECTORY AAA BRANCH OFFICE LOCATIONS

INTERNET WEB SITE: www.AAA.com

AAA MEMBER SERVICES • ADDRESS CHANGE 
triptiks, maps, license 

412-363-5100 or 1-800-441-5008

APPROVED AUTO REPAIR

412-365-7411 or 1-800-233-9733

EMERGENCY ROAD SERVICE

412-362-1900 or 1-800-222-4357

EXPRESS TRAVEL RESERVATIONS

airline tickets, tours, cruises, rental cars

412-363-7283 or 1-800-354-8761

INSURANCE SERVICES: 1-800-207-7947

MEDIA RELATIONS: 412-365-7274

SAFETY: 412-365-7211

Altoona  
1634 Valley View Blvd 
814-946-1277

Butler 
138 Clearview Circle 
724-287-2713

Cranberry 
The Village Shoppes 
724-772-1122

Erie 
6660 Peach St. Unit #2 
814-866-0246

Franklin 
491 Allegheny Blvd, Suite 200 
814-432-3960

Greensburg 
Eastgate Shopping Center 
724-834-8300

Hermitage 
1749 E. State St. 
724-981-9141

Indiana 
1169 Wayne Ave. 
724-349-4193

Jamestown 
111 W. Fifth St., Jamestown, N.Y 
716-488-1981

Lewisburg 
530 1/2 North Derr Drive 
570-524-7455

Lockport 
7135 Rochester Rd, Lockport, NY. 
716-434-2865

Meadville 
18939 Park Avenue Plaza Unit #7 
814-724-2247

New Castle 
40 East St. 
724-658-8551

New Kensington/Lower Burrell 
Crossroads Plaza 
724-339-4440

Pittsburgh–East Liberty/Shadyside 
5900 Baum Blvd. 
412-365-7196

Pittsburgh–Monroeville 
2725 Mosside Blvd. 
412-858-4640

Pittsburgh–North Hills Area (Ross 
Township) 
4790 McKnight Rd. 
412-367-7600

Pittsburgh–Pleasant Hills Area 
9 Clairton Blvd. (Rt. 51) 
412-655-6100

Pittsburgh–Robinson Township 
Robinson Town Centre 
412-809-2800

Pittsburgh–South Hills Area 
(Bethel Park) 
160 Ft. Couch Rd. 
412-833-5203

Rochester 
300 Adams St. 
24-775-8000

Somerset 
110 N. Center Ave. 
814-443-6526

Sunbury 
1001 Market Street. 
570-286-4507

Uniontown  
Fayette Crossing Shopping Ctr. 
724-438-8575

Warren 
2285 Market St. 
814-723-6660

Washington 
196 Murtland Ave. 
724-222-3800

Wexford-Wexford Plaza 
10548 Perry Highway 
724-933-3000

White Oak/McKeesport Area 
Oak Park Mall 
412-675-3400

From Where I Sit
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Charleston is considered one 
of the prettiest towns in the 
South. It blends magnificence 
with charm to create a delec-

table recipe.
Character and charisma help build 

a winner that attracts thousands of 
travelers annually. It’s historic and 
humble, and bold and most definitely 
beautiful.

Alfred Hutty, a 20th-century artist 
and considered to be one of the leading 
figures of the Charleston Renaissance, 
perfectly described the city in a wire 
sent to his wife.

It read: “Come quickly, have found 
heaven.”

Charleston’s Holy City cobblestone 
streets are hundreds of years in age and 
only eight remain. They’re comprised 
of stones used to weigh down ships 
that didn’t carry enough cargo. They 
symbolize Charlestown’s rich history.

Chalmers Street grabs the most 
attention. Nestled in the French 
Quarter, it’s the most photographed 
cobblestone road in the city. Rumors 
swirled that ride on the rockiest road 
caused pregnant women to go into 
labor. Thus, labeling it Labor Lane.

South of Broad sits Adger’s Wharf. 
A well-known cobblestone way, the 
once-busy dock is a shortcut to the 
harbor and Waterfront Park.

Alexander Gillon’s fame originates 
from the Revolutionary War. He served 

as commodore of the South Carolina 
navy and Gillon Street honors his past. 
Gillon founded Charleston’s Chamber 
of Commerce, which today is the old-
est in the United States.

Longitude Lane doesn’t garner 
much attention, but it might hold the 
most splendor. Sharing the appearance 
of an alley, it’s a path that leads to a 
narrow street with a handful of old 
homes.

The cobblestone roads are paths to 
Charleston’s antiquity that includes 
the site where the first shot was fired 
during the Civil War. Pendleton House 
Museum was built in 1755, and Boone 
Hall Plantation has been growing 
crops more than three centuries. Both 
are open to visit and satisfy the appe-
tites of the most serious history buffs.

Visitors also can tour the Charleston 
Jail, the Spirits of Magnolia Cemetery, 

USS Yorktown – where ghost stories are 
told – antebellum homes and much 
more.

Charleston’s deep roots, however, 
spread beyond its history. The town 
offers entertainment for visitors.

Its pristine beaches are among the 
South’s finest. Comprised of Kiawah 
Island, Folly Beach, Sullivan’s Island, 
Isle of Palms and Seabrook Island, 
each offers an eclectic list of activities 
from fishing, kayaking, sailing, kite-
boarding, bicycling or just lying on 
the beach.

Wild Dunes Resort is rated among 
the best golf courses in South Carolina. 
Located at Isle of Palms, the course 
rests near the coast of the Atlantic 
Ocean. Magnificent views and mani-
cured greens should entice the most 
avid golfers. It offers vacation rentals, 
condos and cottages for those interest-
ed in a golf getaway.

The shopping district and beauty 
spas provide a getaway from the beach, 
and dining and nightlife include fresh 
seafood restaurants, rooftop bars, 
breweries and Deep Water Vineyard – 
Charleston’s only winery that provides 
tastings and nearly 50 acres to explore.

Charleston, no doubt, lives up to its 
reputation. The path to its amenities 
might be bumpy, but it’s well worth 
the trip.

Heaven awaits. Don’t miss an oppor-
tunity to visit.

Beauty, charm, history define Charleston
South’s finer attributes can be found in South Carolina town

SOUTHERN COMFORT – Boats sail in Charleston Harbor in the background of 
Pineapple Park Fountain. Image: Matthew. Adobe Stock.

The Walt Disney Company 
knows how to put on a cel-
ebration. It has spent more 
than a year commemorating 

its 100th anniversary and it’s enhanc-
ing the festivities with the debut of 
Journey of Water, Inspired by Moana.

Guests can explore a beautifully 
landscaped walking trail at EPCOT. 
Experience fun and surprises around 
each turn while engaging with water 
in magical ways like Moana did with 
the ocean – from a simple greeting to 
a high-five or even a crashing wave of 
entertainment. 

This lush and tropical path is 
the first Disney Parks experience to 
immerse guests into a world inspired 
by the hit Walt Disney Animation 
Studios film, “Moana”.

The walkthrough attraction is the 
most recent addition to the expansive 
vacation destination, continuing a 
wave of growth and Journey of Water, 
Inspired by Moana is the newest 
chapter in the expansion. Debuting 
as part of a multi-year transformation 
of EPCOT, the attraction showcas-
es the innovation and creativity for 
which Disney is synonymous.

Guest will have the opportunity to 
meet Moana in a new area of World 
Nature. Nestled across from Journey 

of Water, Inspired by Moana, it will be 
an ideal place for fans to take photos 
or recount their important learnings 
about water conservation with the 
Wayfinder, herself.

From the youngest little ones to 
the generations who are young at 
heart, each member of the family can 
enjoy the dun, lively and interactive 

experience as they discover the best 
ways to befriend, protect and cherish 
the water that connects and gives life 
to the world. Water here has a playful 
personality and guests can join in 
the fun by making music with “rain 
harps,” waving to jumping streams 
and creating a roaring ocean wave.

Guests will encounter Te Fiti as 

they walk along the trail. Te Fiti is seen 
protecting water as it travels through 
the water cycle. Guests might even 
discover beloved characters carved in 
rock formations like Heihei, Pua and, 
of course, Moana.

Journey of Water, Inspired 
by Moana joins new experienc-
es like Guardian of the Galaxy: 
Cosmic Rewind, Remy’s Ratatouille 
Adventure, Connections Café & 
Eatery and much more meant 
to transform EPCOT’s already 
renowned reputation. Addition ele-
ments include the debut of the new 
Walt Disney statue called “Walt the 
Dreamer” at Dreamers Point and the 
World Celebration gardens with plen-
ty of lush green space to enjoy.

In addition to the new attraction, 
Mickey Mouse and Minnie Mouse 
will wear their platinum-best attire 
to greet guests in the Imagination! 
Pavilion, and Spaceship Earth will 
light up each night with a colorful 
lighting display accompanied by the 
Disney100 anthem. There also are 
four new Global Marketplaces that 
feature celebratory dishes and drinks.

To learn more about Walt Disney 
World vacations, visit your local AAA 
branch office to meet with a travel 
advisor or visit AAA.com/Travel.

SAFE WET – Journey of Water, Inspired by Moana is a recent addition to the 
transformation of EPCOT. Image: Disney.

Disney World continues wave of growth
Journey of Water, Inspired by Moana most recent update
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Hyundai Motor America 
recently introduced 
Hyundai Pay, a service that 
brings in-vehicle to cus-

tomers. The system allows customers 
to find and pay for things with their 
vehicle’s touchscreen by using secure-
ly stored credit card information.

Hyundai partnered with Parkopedia 
to launch Hyundai Pay’s first service, a 
parking-payment system. The system 
enables U.S. drivers to locate, reserve 
and pay for parking at 6,000 locations 
– all from inside their vehicles follow-
ing an initial set-up.

Hyundai Pay began with the 
2024 Hyundai Kona. An addition 
nine Hyundai models will get the 
new system via model-year changes 
or over-the-air updates and include 
Parkopedia parking-payment services. 
Soon, the platform will have addition-
al features and electric vehicle-related 
use cases.

Platform highlights include:
	 •	 Offering customers features via 

the vehicle’s touchscreen and 
the Bluelink connected car sys-
tem to enhance the driving expe-
rience.

	 •	 The scalable in-car payments 
system including other uses and 
selected scenarios that are part of 
daily drives and longer trips.

	 •	 Offering this level of conve-
nience is part of Hyundai’s ongo-
ing effort to create best-in-class 

digital-ownership experiences.
	 •	 Offering easy-to-use payment 

options as part of the navigation 
will simplify the driving experi-
ence.

	 •	 Keeping payments secure by 
using tokenization (replace 
card-account details with a 
unique-digital identifier or token 
that keeps data from being com-
promised.

“Hyundai Pay is the latest example 
of our continuous advancements in 
smart mobility and software-defined 
vehicles,” said Olabisi Boyle, vice pres-
ident, product planning and mobil-
ity strategy, Hyundai Motor North 
America. “With Hyundai Pay’s scal-
able e-commerce platform, we can 

elevate customer convenience and 
extend their digital reach by making 
every day needs – like finding and 
paying for parking – easier, swifter 
and safer via our connected-car, inte-
grated-cockpit and secure-transaction 
technology.”

Hyundai provides a convenient 
and seamless parking experience 
for drivers through the integration 
of Parkopedia’s Payment Platform. It 
removes the stress of finding and pay-
ing for off-street garage parking by 
using on-street curbside services to be 
provided in a future update.

Drivers also can access the Hyundai 
Pay system through the automaker’s 
Bluelink connected-car services app. 
This provides a seamless connected 

service whether drivers are at home 
or on-the-go, with the app enabling 
drivers to view, book and retrieve past 
parking sessions for future journeys.

The new service helps to address 
the stress experienced by many driv-
ers when searching for parking, with 
94% facing difficulties to locate park-
ing – including 18% who encounter 
issues finding a space on every park-
ing search, according to Parkopedia’s 
2023 Global Driver Survey.

There also is a significant demand 
amongst American drivers for being 
able to find parking while inside their 
vehicles, with 58% wanting to be able 
to search for parking through their 
vehicle and 68% wanting to pay for 
parking through their in-car media 
system.

“American motorists report signif-
icant challenges in finding parking 
and a distinct desire for in-car parking 
services, with U.S. Hyundai drivers 
showing a particular interest in access-
ing parking information through 
their vehicles,” said Hans Puvogel, 
chief operating officer at Parkopedia. 
“We are proud to be the first in-car 
commerce service to launch on the 
future-proof Hyundai Pay platform, 
which shows significant faith in the 
auto-grade quality of our services 
from one of the leading automakers. 
We look forward to additional models 
and vehicle services going live in the 
future.”

PARK PLACE – Hyundai and Parkopedia teamed together to make finding a 
parking spot less stressful. Image: NewsPress USA.

Hyundai introduces in-vehicle pay service
Automaker partners with Parkopedia to alleviate stress
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